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Bloomingdale/FishHawk

C o n g r a t -
ulations to 
T u s k e g e e 
University for 
winning Bev-
is Elementa-
ry School’s 
Fly Your Flag 
Competit ion 
for the second 
year in a row. 
The school 
recently held 
a flag-raising 
ceremony to 
celebrate the 
Tuskegee vic-
tory. The Tuskegee University flag will 
continue to fly for the 2023-24 school 
year; it was also flown as the victor for 
the 2022-23 school year.

The Fly Your Flag Competition is an 
annual fundraiser for the Bevis Elemen-
tary Parent-Teacher Association (PTA) 
that takes place in spring of the school 
year. The premise is simple and operates 
similar to a GoFundMe. Students and 
faculty work together to get people to 
donate to the flags of their college alma 
maters. Participants pay $10 to add 
their college’s flag to the competition.

“The Fly Your Flag fundraiser has not 
only been a great fundraiser for its fun 
and competitive nature but also the op-
portunity it’s provided our students to 
learn the value of networking and team-
work,” said PTA President Amanda Win-
emiller.

Every penny raised through this 
friendly competition is put back into the 
school to provide teachers, classrooms 
and students with additional resources, 
which in turn support efforts to give stu-
dents the best education possible. 

This year, a total of $9,955 was raised, 
with a total of 18 colleges entered into 
the competition. Aside from the many 
Florida schools, there were several out-
of-state schools represented, including 
The Ohio State University and the Uni-
versity of Georgia. The University of 

Georgia came 
in second 
with $3,840 
raised. 

But the flag 
for Tuskegee 
University, a 
private HBCU 
(historical ly 
black colleges 
and universi-
ties) in Tuske-
gee, Alabama, 
represented 
an astound-
ing $4,499 
in fundrais-

ing, thanks to the efforts of fifth grader 
Amirah Spicer.  

“I loved telling everyone how much I 
appreciated them participating and also 
letting them know about HBCUs. And it 
is great to be able to help teachers with 
supplies,” said Spicer.

Spicer networked and even did a Face-
book Live video with her family to help 
reach her goal of winning again this year. 
In last year’s competition, she raised an 
impressive $5,411 in just two short days. 

Spicer was present with her family, the 
president of the local Tuskegee Alumni 
Association and other HBCU alumni to 
celebrate and help raise the flag at the 
celebration while the Tuskegee fight 
song played. The PTA also presented her 
with the flag from last year signed by all 
the teachers. Spicer now has it proudly 
displayed in her room.

The Bevis PTA plans to continue this 
fundraising competition next year. To 
find out how to further support Bevis 
Elementary, visit www.bevispta.com.

TUSKEGEE UNIVERSITY FLAG 
FLYS HIGH ABOVE BEVIS AFTER 
ALMOST $10,000 FUNDRAISER
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HILLSBOROUGH’S DENNIS JONES 
NAMED FIRE CHIEF OF THE YEAR

By Linda Chion

At the Naples 
Grande Beach 
Resort in July, 
Dennis Jones 
celebrated a 
grand moment in 
his momentous 
career, which 
since 2015 has 
involved lead-
ing Hillsborough 
County Fire Res-
cue and its more 
than 1,200 career 
firefighters, para-
medics and staff.

Named Florida Career Fire Chief of the 
Year at the July 18 event, Jones said he was 
“truly humbled to receive this recognition” 
and that he was “extremely proud to be a 
member of Hillsborough County Fire Res-
cue,” which this year celebrates 50 years of 
service.

With more than four decades of firefight-
ing experience himself, Jones joined Tampa 
Fire Rescue in 1978, rising up through the 
ranks to Tampa Fire Rescue fire chief. He 
retired in 2010 after five years in that role.

Now, going into his ninth year as Hills-
borough fire chief, Jones leads the state’s 
fourth-largest fire department and the larg-
est on Florida’s west coast. Hillsborough’s 46 
stations cover more than 909 square miles 
and last year answered nearly 140,000 
alarms for service. To meet the demands of 
a growing population, Jones has called for 
an additional two stations a year for the 
next 10 years.

Jones is a founding member of Florida 
Task Force 3, an urban search-and-rescue 
team of trained firefighters from Hillsbor-
ough County, Tampa and St. Petersburg, 
which assists in disasters statewide and 
nationally. Jones in 2021 deployed the task 
force in response to the partial collapse of 
the Champlain Towers South condominium 
in Surfside, a suburb of Miami.

“He is a man of integrity, fortitude and 

compassion,” 
Hi l lsborough 
County Admin-
istrator Bon-
nie Wise said. 
“With more 
than 40 years 
of experience 
in fire service, 
chief Jones has 
the steadfast 
respect and 
admiration of 
the first re-
sponders in his 
charge, and as 

a founding member of Florida Task Force 3, 
there is nobody I would rather have at my 
side during times of crisis.”

Notable achievements under Jones’ ten-
ure include the addition of 12 advanced life 
support ambulances, a second heavy rescue 
unit, a new fireboat, a new rescue boat, two 
personal watercraft and an aerial truck. The 
summer youth fire academy, cadet program 
and fire academy were either instituted or 
revamped under his direction, and as a result 
allowed for a more diverse workforce.

As for his heart for service, it was clearly 
evident in 2022 — during the 21st anniver-
sary remembrance for the September 11, 
2011, terrorist attacks — at Hillsborough 
County Veterans Memorial Park and Rear 
Admiral LeRoy Collins Jr. Veterans Museum 
in Tampa.

“In just two and a half hours that morn-
ing, our lives and our world were changed 
forever,” Jones said.

Through it all, and the disasters and pan-
demic that were to come, Jones has stood 
as a constant, being deeply moved and 
committed in his role now as chief first re-
sponder. For his career commitment and 
achievements, Jones received career fire 
chief award recognition from the Florida 
Fire Chiefs’ Association, which specializes in 
promoting and supporting excellence in fire 
and emergency services management.
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Hillsborough County Fire Rescue Chief Dennis Jones, 
front and center, with HCFR members in attendance 

at the 2022 Patriot Day Remembrance at Hillsborough 
County Veterans Memorial Park.

Amirah Spicer with members of her family and HBCU 
alumni at the flag-raising ceremony for Tuskegee University, 

the winner of Bevis Elementary’s Fly Your Flag fundraiser.

The Bloomingdale Senior High School Drumline was invited by the  
Hillsborough County School Board to participate in 

Performance On The Plaza Tunes and help  kick off the new school year. 
Read more about new BSHS band director Jordan Fraze who is dedicated 

to making sure the Bloomingdale Band stays successful. He is setting the 
tone by establishing a focus on loving music. According to him, having a 

love and passion for music will yield top-level performances. 
See the full story on Page 3.
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Riverview/Apollo Beach

Ground has 
been broken for 
the strongest tes-
tament to date of 
Southern Hillsbor-
ough’s breakneck 
growth as High 
School UUU takes 
shape just south 
of Sun City Cen-
ter Blvd. off West 
Lake Drive.

The school, 
whose official 
name is yet to be 
decided, is set to 
meet both the 
massive growth of Wimauma, a histor-
ic, mostly rural community not too many 
years back, and to relieve overcrowding at 
Earl J. Lennard High School in Ruskin and 
Jule F. Sumner High in the Balm/Riverview 
area.

When Sumner opened in 2020, it was 
the largest school in the Hillsborough 
County School District, by some reports 
now the nation’s eighth-largest school dis-
trict. But that wasn’t enough, as the $75 
million school,, built to accommodate 2,905 
students, quickly needed more space. A 
25-classroom wing opened in January 
2023 as Sumner’s enrollment continued 
to grow, surpassing 3,800 students by the 
end of the 2022-23 school year.

In contrast, the $176 million, multibuild-
ing, 359,000-square-foot High School UUU 
campus, slated to open in time for the start 
of the 2025-26 school year, is set to ac-
commodate 3,428 students at the outset. 
Situated on a nearly 100-acre greenfield 
site, the land, in due time, is set to house 
both a new elementary school and a new 
middle school.

At the August 3 groundbreaking cere-
mony, the focus was on High School UUU, 
taking root adjacent to Southshore Bay 
by Metro Places, one of the many new 
subdivisions and multibuilding, multistory 
apartment complexes taking shape in and 
around Wimauma and the Balm/Riverview 
area of Southern Hillsborough County.

“Welcome to the groundbreaking of what 

is surely going to 
be more than a 
high school,” said 
Van Ayres, Hills-
borough’s newly 
appointed interim 
superintendent, 
who noted that as 
a “state- of the-
art center point” 
in the community, 
UUU will accom-
modate families 
“moving into this 
area in enormous 
numbers.”

“We are here to 
accommodate them with the best educa-
tion, best opportunities, best advancement 
and best technology possible,” Ayres said.

The same team that built Sumner is at 
work on High School UUU. Harvard Jolly 
PBK, a full-service architectural firm spe-
cializing in educational design, joins with 
Beck/Envision, responsible for construction 
management.

High School UUU is set to house a 2-sto-
ry media center, a 2-story gymnasium 
(with seating for 3,400) and a 973-seat 
theater/auditorium, with an orchestra pit. 
Additional highlights include an automotive 
lab; a culinary lab; JROTC labs; digital, 2-D 
and 3-D art labs; and a lab for EA Sports, 
a division of Electronic Arts that develops 
and publishes sports video games.

Plans call for 142 classrooms and a syn-
thetic turf, multisport playing field and sta-
dium set to seat 3,500 attendees. 

Site enhancements include five reten-
tion ponds, a driver’s education practice 
lot, eight electric-vehicle charging stations 
and parking spots for students (548), staff 
(189) and visitors (42).

WIMAUMA HIGH SCHOOL MARKS 
HILLSBOROUGH SCHOOL DISTRICT’S 
LARGEST CONSTRUCTION PROJECT EVER
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SPURLINO FAMILY YMCA
LAUNCHES CAPITAL CAMPAIGN

By Libby Hopkins

The Spurlino 
Family YMCA 
is about to em-
bark on a capital 
campaign project 
which will bring a 
state-of-the-art, 
17,000-square-
foot indoor bas-
ketball court to 
the Riverview 
community. “The 
idea for the in-
door gymnasium 
was always in the 
works from the 
moment we broke ground on 
the main facility,” said Spurli-
no Family YMCA executive di-
rector Jarrod Williams. “It had 
always been a phase two of 
our overall plan. However, the 
demand we are seeing for our programs and 
services has forced us to expedite this next 
phase so that we can continue effectively 
serving our rapidly growing community.”

Williams and his team at the Y are look-
ing to raise $1,000,000 in capital funding 
to bring this project to the finish line. “Our 
goal is to wrap up our capital fundraising 
efforts by the end of January of 2024,” 
Williams said. “It is a tight window, but I 
am confident that our community will rally 
around this cause and bring this amazing 
new amenity to its residents as quickly as 
possible.”

Williams is currently putting together a 
team to help raise the funds for the indoor 
basketball court. “Our steering committee 
will be finalized in early September,” Wil-
liams said. “From there, we hope to use the 
resources of the committee to identify and 
secure key sponsorships from community 
champions. It is important that we partner 
strategically with sponsors who are aligned 
with the mission of our Y and want to help 
build a stronger community together.”

The YMCA’s mission is to put Judeo-Chris-

tian principles 
into practice 
through pro-
grams that 
build healthy 
spirit, mind and 
body for all. 
Its focus areas 
include youth 
development, 
healthy living 
and social re-
spons ib i l i ty. 
“Anybody in 
the community 
who is interest-

ed in contributing in any capaci-
ty — financially, time, expertise 
— can reach out to me directly 
at jarrod.williams@tampaym-
ca.org,” Williams said. “We are 
looking for community champi-

ons who are ready to leave their mark on 
the future of Southern Hillsborough Coun-
ty.”

Williams has high hopes for the campaign 
and what a new indoor basketball court will 
bring to the community. “My hope for this 
campaign is that the community gains a full 
understanding about the Y’s commitment 
to being a leading charitable organization 
in our community, that we are an inclusive 
community here to help everybody reach 
their full potential in sprit, mind and body,” 
Williams said. “This indoor gymnasium will 
not only enhance the program experience 
and capacity for some of our existing pro-
grams, it will allow us to introduce new pro-
grams such as youth volleyball, indoor pickle 
ball, adult basketball, adult volleyball and so 
much more.”

If you would like to learn more about 
the services offered at the Spurlino Family 
YMCA, you can visit its website at www.
tampaymca.org/locations/spurlino-family-
ymca-big-bend-road. The Spurlino Family 
YMCA is located at 9650 Old Big Bend Rd. 
in Riverview. 

6

The Spurlino Family YMCA is about to embark on a 
capital campaign project which will bring a state-of-the-

art, 17,000-square-foot indoor basketball court to the 
Riverview community.

School officials at the August 3 groundbreaking 
(from left to right): Chris Farkas, deputy superinten-

dent for operations; school board members Lynn 
Gray, Henry ‘Shake’ Washington, Patricia ‘Patti’ 

Rendon and Stacy Hahn; Interim Superintendent 
Van Ayres; and School Board Chair Nadia Combs.

Friday Night Lights are back! Osprey Observer Sports Editor Nick 
Nahas previews the season for four local high schools including 

Sumner, East Bay, Lennard and Riverview High Schools. Each team 
has a chance to build its program with this year’s schedule and 
strong seniors and talented juniors will build up team rosters. 

For full stories see Pages 34-37 in the second section.

Expires 10/22/2023
No Cash Value. Cannot be combined  with any other offer.
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Valrico

Sir Henry’s Haunted 
Trail, a series of haunt-
ed trails aimed at giv-
ing guests a surging 
adrenaline rush and 
a high scare factor, is 
celebrating its 10th 
year in business. Locat-
ed at 2837 S. Frontage 
Rd. in Plant City, Sir 
Henry’s is excited to 
announce some new 
additions to its yearly 
scares. This is the per-
fect place for adrenaline 
junkies. On top of its three 
one-of-a-kind haunted trail 
themes, two escape rooms 
and laser tag, Sir Henry’s is 
premiering its brand-new 
Haunted Hayride.

Owner Zach Glaros stat-
ed, “The special effects, 
sets and theatricals of the hayride are on 
another level.”

This year’s hayride is titled ‘Legends of 
Halloween.’

The Haunted Hayride is not the only in-
novative idea Glaros has had over the past 
10 years. At a young age, his and his dad’s 
interest in Halloween displays grew into a 
passion to serve people with an attraction 
experience they will never forget.

“Entertaining guests to the highest de-
gree possible while allowing themselves 
to have a memorable time is critical,” said 
Glaros. 

Sir Henry’s family of cast and crew is ea-
ger to celebrate 10 years with customers 
and each other.

Glaros touched on the closeness of em-
ployees, saying, “From our management 
to those who act within the trails, we all 
care for one another. Everyone that comes 
through feels that there is a huge sense of 
community and belonging within Sir Hen-
ry’s. We are always pushing each other to 
be even better than we thought possible.”

A work environment like this allows 
this business to thrive and improve each 
year. Halloween is not the only time to 
visit this incredible attraction. Sir Henry’s 

hosts Christmas and 
Valentine’s Day haunt-
ed trails that have the 
same amount of, if 
not more, enthralling 
scares. With astound-
ing, newly developed 
makeup, costumes, 
props and animatron-
ics, Glaros and his team 
are bringing Halloween 
to life.

Sir Henry’s is classi-
fied as a 501(c)(3) and 

purchases support chari-
ties such as Give Kids The 
World Village and Folds of 
Honor. Sir Henry’s relies on 
volunteers of all ages and 
works with high school stu-
dents who would like vol-
unteer hours. This team’s 
work ethic, connection and 

dedication to service is impeccable.
Glaros stated, “If you are interested in 

being part of our team and volunteering 
with us, please send us an email at sirhen-
ryshauntedtrail@gmail.com.”

There is no cost to park and souvenirs 
are typically available for purchase. Sir 
Henry’s is family-friendly although parental 
discretion is advised for children under 12. 
Guests can purchase a season pass with 
perks such as one front-of-the-line haunted 
hayride pass each visit and 10 percent off 
merchandise discount. One or more visits 
to Sir Henry’s Haunted Trail this spooky 
season, with its well-rounded family of 
staff providing frightful entertainment, will 
surely generate remarkable memories.

For more information or to purchase 
tickets and set off on an eerie adventure, 
visit www.sirhenryshauntedtrail.com.

SIR HENRY’S HAUNTED TRAIL 
CELEBRATES 10 YEARS OF SEASONAL 
ATTRACTIONS, HAYRIDES & EVENTS
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AIR FORCE & USPS VETERAN BRAUN 
NAMED VALRICO POSTMASTER

Staff Report

The Valrico Post 
Office recently an-
nounced the ap-
pointment of a new 
postmaster, Samu-
el Braun. He began 
his postal career in 
1999 as a distribu-
tion clerk in Oswe-
go, Illinois. Today, he 
serves as the new 
postmaster of the 
Valrico Post Office.

“I feel I can share 
my knowledge and 
teach my employ-
ees in this position,” 
said Braun, who 
oversees 62 em-
ployees and 34 rural 
routes.

Braun certainly 
has lots of USPS ex-
perience to lean on. 
He served as a city 
carrier in Naper-
ville, Illinois and as 
a supervisor of cus-
tomer services in 
Joliet, Illinois; Tam-
pa; and Brandon. 
His first postmaster 
position was in Seffner, 
not too far from the Valri-
co Post Office.

Braun is also a veteran, 
having served as an air-
man in the Air Force from 
1996 to 1999.

“My friend was a city 
carrier and loved it,” Braun 
said of his decision to ap-
ply at USPS after he left the Air Force. 
“I already had federal government expe-
rience and a family, and the postal ser-
vice has excellent opportunities.”

With close to 25 years working for 
the USPS, Braun has seen many changes 

and much growth. 
“Technology is the 
greatest change 
at the postal ser-
vice,” he said. “The 
average time to 
deliver a letter or 
package from the 
eastern seaboard 
to the west coast 
— and everywhere 
in between — is 2.5 
days, which is quite 
amazing.” 

“I am delivering 
for America by en-
suring all mail de-
livered out of my 
office is made daily, 
and I strive for ac-
curate delivery to 
serve my customers 
properly,” he added.

Braun is married 
to his wife, Tonya, 
and has two grown 
children, a son who 
lives in New York 
and a daughter in 
Tampa.

“I am excited to 
be here and want to 

get to know the Valrico 
community. I am proud 
to serve as its postmas-
ter,” said Braun.

The Valrico Post Office 
is located at 2406 E. SR 
60 in Valrico. It offers 
assistance from postal 
workers with more than 
just general delivery, in-

cluding P.O. boxes, passport appoint-
ments, passport photo appointments, 
money orders and more. It also offers 
self-service kiosks for general mail. For 
questions and more information, call 
813-657-0495. 

31

Samuel Braun was recently appointed to 
the position of postmaster at the Valrico 

Post Office.

Friday Night Lights are back! Osprey Observer Sports Editor Nick 
Nahas previews the season for four local high schools including 

Bloomingdale, Strawberry Crest & Durant High Schools. Each team 
has a chance to build its program with this year’s schedule and 
strong seniors and talented juniors will build up team rosters. 

For full stories see Pages 28-30  the second section.
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Brandon/Winthrop

Retired Brandon 
High School teacher 
Mercedes Hernandez 
celebrated her 99th 
birthday on August 
21. With nearly five 
decades teaching in 
the area, Hernandez 
has seen and made 
changes to the Bran-
don community. 

“The Lord decid-
ed to make me [live 
long]. I wouldn’t have 
dreamed I would live 
this long,” Hernandez 
said.

Hernandez said she 
has stayed busy in her 
99 years by working 
and traveling. She be-
gan working at Bran-
don School before 
it became Brandon 
High School. With 
her chemistry back-
ground, she taught 
AP Chemistry to her 
high schoolers before 
retiring.

“She taught so 
many students,” for-
mer student and 
close family friend 
Kimberly Tyson said. “We figured it out 
statistically. She probably taught over 
4,000 people in her lifetime.”

After a year of retirement, she went 
back to her love of teaching at Hills-
borough Community College, where she 
worked for 10 years.

“She was always able to keep our 
attention on what we were trying to 
learn is the best way to put it,” Tyson 
said. “She wasn’t boring to listen to and 
sometimes she would interject a story 
about one of her travels.”

Hernandez was born in Key West, but 
her extended family is from Cuba. After 
finishing her education in the United 
States, she worked for three years as 
a chemist in Cuba. However, she decid-

ed her passion was 
teaching.

She maintained a 
close connection to 
her family and friends 
and Cuba and would 
visit before Fidel Cas-
tro took over. She was 
in Cuba for a vacation 
to see her family the 
day Castro took over 
and got on the last 
plane out of Cuba.

“She didn’t see 
her parents for like 
10 years. It was a 
long time. She would 
sneak through Can-
ada to fly down to 
Cuba to give them 
supplies because they 
didn’t have anything,” 
Tyson said.

She is also one of 
the only living found-
ers on the Women’s 
League of Brandon 
and supports the Ro-
tary Club. She played 
an instrumental role 
in starting the night 
school at Brandon 
High School and 
helped World War II 

veterans who were drafted during high 
school finish their education.

“She really just decided ‘I don’t really 
need to get married,’” Tyson said Her-
nandez told her after she was widowed. 
“’I don’t really want to have children. I 
have children. I teach them every day. 
These are my kids.’ It was her passion 
and her life to teach.”

FORMER BRANDON HIGH SCHOOL 
TEACHER MERCEDES HERNANDEZ

CELEBRATES 99TH BIRTHDAY
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LIFE’S TREASURES THRIFT STORE 
CELEBRATES 10 YEARS IN BRANDON

By Lily Belcher

Life’s Treasures 
Thrift Store in Bran-
don is celebrating 10 
years of serving the 
Brandon community 
through the store and 
its support of LifePath 
Hospice’s patient and 
family programs in 
Hillsborough County. 
In recognition of the 
milestone, a celebra-
tion was held at the 
Brandon store for vol-
unteers and customers, 
including snacks, live 
music, gift basket give-
aways and a 50 percent 
off sale on the entire 
store. 

The support of the 
LifePath Hospice pro-
grams would not be 
possible without the rev-
enue generated by Life’s 
Treasures Thrift Stores.

“One of the biggest 
things that we say here 
at the store is every 
$500 in sales that we generate we are able 
to send a kid to our children’s grief camp,” 
said Brad Powell, director of thrift stores.

LifePath Hospice also offers free bereave-
ment services to all community members 
and fulfills wish requests for its patients.

“It’s a real saving grace for the loved 
ones that need to take that somewhere,” 
Powell said. “And we’re more than happy 
to take it on because it helps us push our 
mission forward.”

There are five Life’s Treasures Thrift 
Stores in Hillsborough and Pasco counties 
that operate in support of LifePath Hos-
pice under the Chapters Health System, 
and through the revenue raised at the 
stores along with donations from generous 
customers, $2.7 million has been donated 
to support programs in the Greater Tam-

pa area. One of the 
many programs is the 
Chapters Health Valor 
Program, which helps 
first responders, vet-
erans and their fam-
ilies who are facing 
life-limiting illnesses.

The Brandon store, 
opened on Septem-
ber 23, 2013, is the 
youngest of five Life’s 
Treasures stores in the 

Tampa area. It has over 
100 volunteers who help 
create its welcoming, 
clean and spacious shop-
ping atmosphere.

Hope Wolf has vol-
unteered at the store 
for nearly 10 years. As 
a merchandiser, she is 
responsible for decorat-
ing the store, including 
switching out displays to 
showcase new items to 
customers.

“Everyone is so friend-
ly. I’ve met lots of nice 

people,” Wolf said. “This is a good cause. 
… You feel kind of good that you’re here to 
help them.”

In its 10 years in Brandon, the biggest 
challenge Life’s Treasures has faced was 
how quickly the store grew. When it es-
tablished the location in 2013, it didn’t ex-
pect how fast the community would fill the 
store. However, with a growing customer 
base, it had a growing number of volun-
teers from teens to veterans.

“They’re our engine,” said Powell about 
the volunteers. “Without them, we couldn’t 
do it.”

To support Life’s Treasures Thrift Store, 
visit its Brandon location off U.S. Highway 
60 and Pauls Dr at 1335 W. Brandon Blvd. 
For more information, visit www.chapter-
shealth.org.
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Store manager Kelli Stephens and mer-
chandiser Hope Wolf help make Life’s 
Treasures a welcoming place to shop.

Brandon High School teacher Mercedes 
Hernandez celebrated her 99th birthday 

on August 21.

For the first time ever, ZooTampa at Lowry Park has hatched endangered 
Komodo dragons, significantly increasing the numbers of the world’s larg-

est lizard. There are only an estimated 1,400 adult Komodo dragons left 
in the wild. The six new dragons from mother Aanjay (age 13) and father 

Titus (age 12) started hatching Aug. 21, after a nine-month incubation.Visit 
www.zootampa.org or follow along on Facebook and Instagram.

Life’s Treasures Thrift Store offers 
thrifted items to the Brandon com-

munity to support LifePath Hospice.

Mercedes Hernandez’s passion for teach-
ing and care for the Brandon community 

led to her legacy in the Brandon area.

We have thoroughly enjoyed our relationship with the Osprey Observer over the years!
They are not only professional but friendly and caring.  We are a small independent restaurant 
and you don’t always get the “best” service from some of the big vendors anymore.  The Osprey’s 
Melissa Hartman treats us like we are her biggest client all the while treating us like friends she 
cares about.  Our advertising is always on point and current and brings current and new customers 
into our door. DAHLIA FERNANDEZ, Owner – La Séptima Cafe

Canine Cabana has been partnering with The Osprey Observer since 2008.  We love they 
promote positive news from our community. We have done several articles highlighting new 
services, team members and Canine Cabana accomplishments over the past 15 years. 
We will continue to advertise and partner with the Osprey Observer. Thank you for the past 15 
years of amazing customer service and positive news.
ANGIE PICKREN, Owner – Canine Cabana

TGH Imaging, formerly Tower Radiology, has advertised with the Osprey Observer for over 
ten years, and it continues to be one of our best-performing local print ads for lead generation. 
Jennifer Hurst consistently exceeds our expectations as a valued business partner and 
continues to meet the needs of our demanding and deadline-driven industry. Reaching the 
community in a way that feels authentic, useful, and professional is an essential component
of our business. We hope to continue working with the Osprey Observer for many more years.
BRITTANY FLOOD, Senior Marketing Manager, TGH Imaging

Read What Our Clients Say About The Osprey Observer
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$300

$110
$150

12 month

$870
$1170

$555
$795

$270
$435

$165
$285

$90
$135

Any 1 Paper
1 month

$1980
$2400

$1225
$1680

$660
$1045

$380
$600

$230
$340

6 month

$1800
$2350

$1060
$1550

$615
$925

$340
$570

$200
$290

12 month

$1680
$2160

$1020
$1490

$530
$840

$300
$540

$170
$250

Any 2 Papers
1 month

$2810
$3600

$1710
$2460

$900
$1530

$540
$870

$330
$480

6 month

$2520
$3480

$1440
$2220

$810
$1370

$480
$810

$280
$420

12 month

$2250
$3120

$1370
$2100

$720
$1200

$420
$750

$235
$360

Any 3 Papers
1 month

$3675
$4560

$2160
$3240

$1080
$2000

$690
$1130

$420
$630

6 month

$3265
$4320

$1850
$2880

$990
$1780

$615
$1080

$360
$530

12 month

$2880
$3840

$1680
$2520

$870
$1440

$530
$960

$300
$460

Any 4 Papers
Full Page
B/W
Full Color

Half Page
B/W
Full Color

Quarter Page
B/W
Full Color

Eighth Page
B/W
Full Color

Business Card
B/W
Full Color

Osprey Observer Riverview/Apollo Beach Communities 20,000 in mailboxes

Osprey Observer Valrico Communities 15,000 in mailboxes

MAP KEY *Numbers Increase Monthly

Osprey Observer Brandon Communities 15,000 in mailboxes

Christian Voice Monthly 10,000 at 370 drop locations throughtout SE Hillsborough

Osprey Observer Bloomingdale/FishHawk Communities 14,000 in mailboxes

Your Ad Rep Is:

More than 

80,000 

editions 

per month
More than 

80,000 

editions

per month

5” wide x
3.635” high

BRANDON
Bloomingdale West

Barrington Oaks
Sterling Ranch

Providence Lakes
Stonewood
South Oak

Colonial Heights
Camelot Ridge
Hickory Oaks

APOLLO BEACH
MiraBay

Covington Park
Symphony Isles

South Fork
Avelar

Kings Lake
Andalucia
Waterset

RIVERVIEW
Boyette Springs
Lake St. Charles

River Glen
Lakes of Cristina

Rivercrest
Panther Trace

Summerfield Crossings
South Pointe
Summerfield

BLOOMINGDALE/
FISHHAWK

FishHawk Ranch
FishHawk Trails

River Hills
Bloomingdale East

Mason Oaks
Lithia Ridge
Lithia Ranch

Lithia

VALRICO
Buckhorn Estates
Brentwood Hills
Lakes of Valrico
Buckhorn Oaks

Valrico Vista
Strawberry Ridge

Copper Ridge
Diamond Hill

Oakwood Terrace
Twin Lakes

1 month

$4100
$5100

$2500
$3600

$1200
$2200

$800
$1200

$460
$720

6 month

$3700
$4700

$2100
$3200

$1100
$2100

$700
$1150

$415
$600

12 month

$3300
$4300

$1900
$2900

$1000
$1600

$600
$1100

$350
$500

All 5 Papers

BESTVALUE!
BESTVALUE!

Business Directory-B/W
$50 per month per edition or minimum 5 editions $200 per month      

SPOT COLOR 1/4 Page and Smaller - $25 each edition
REFLEX BLUE 1/2 Page and Larger   - $75 each edition

Website Advertising: ospreyobserver.com christianvoicemonthly.com

ADVERTISING RATES/PER MONTH

ADVERTISING INFORMATION
Advertising materials can be submitted in any PC format including Quark, Illustrator, 

Photoshop, Publisher, Word and in the following formats: PDF, EPS, TIF, JPG, PNG

DEADLINES FOR MATERIALS:
Valrico ................................................1st of every month
Brandon .............................................5th of every month
Christian Voice Monthly .....................5th of every month
Bloomingdale / FishHawk.................12th of e very month
Riverview / Apollo Beach .................25th of every monthFull Page

10.25” wide x 15.25” high 10.25” wide x 7.5” high
5” wide x 
7.5” high

10.25” wide x 3.635” high

5” wide x 1.8” high

Quarter Page 
Horizontal

Quarter
PageHalf Page

Business Card 

Eighth
Page

DELIVERY PER U.S. POST OFFICE:
Bloomingdale / FishHawk...........................1st of the month
Riverview / Apollo Beach ...........................7th of the month
Valrico ......................................................15th of the month
Brandon....................................................23rd of the month 

1 month

$1020
$1320

$630
$870

$355
$540

$200
$320

$120
$180

6 month

$930
$1230

$585
$825

$315
$480

$180
$300

$110
$150

12 month

$870
$1170

$555
$795

$270
$435

$165
$285

$90
$135

Any 1 Paper
1 month

$1980
$2400

$1225
$1680

$660
$1045

$380
$600

$230
$340

6 month

$1800
$2350

$1060
$1550

$615
$925

$340
$570

$200
$290

12 month

$1680
$2160

$1020
$1490

$530
$840
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$540

$170
$250

Any 2 Papers
1 month

$2810
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$2460
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$1530

$540
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$2520
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1 month
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$4560

$2160
$3240

$1080
$2000

$690
$1130

$420
$630

6 month

$3265
$4320

$1850
$2880

$990
$1780

$615
$1080

$360
$530

12 month

$2880
$3840

$1680
$2520

$870
$1440

$530
$960

$300
$460

Any 4 Papers
Full Page
B/W
Full Color

Half Page
B/W
Full Color

Quarter Page
B/W
Full Color

Eighth Page
B/W
Full Color

Business Card
B/W
Full Color

Osprey Observer Riverview/Apollo Beach Communities 20,000 in mailboxes

Osprey Observer Valrico Communities 15,000 in mailboxes

MAP KEY *Numbers Increase Monthly

Osprey Observer Brandon Communities 15,000 in mailboxes

Christian Voice Monthly 10,000 at 370 drop locations throughtout SE Hillsborough

Osprey Observer Bloomingdale/FishHawk Communities 14,000 in mailboxes

Your Ad Rep Is:

More than 

80,000 

editions 

per month
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per month
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Business Directory-B/W
$50 per month per edition or minimum 5 editions $200 per month      

SPOT COLOR 1/4 Page and Smaller - $25 each edition
REFLEX BLUE 1/2 Page and Larger   - $75 each edition

Website Advertising: ospreyobserver.com christianvoicemonthly.com

ADVERTISING RATES/PER MONTH

ADVERTISING INFORMATION
Advertising materials can be submitted in any PC format including Quark, Illustrator, 

Photoshop, Publisher, Word and in the following formats: PDF, EPS, TIF, JPG, PNG

DEADLINES FOR MATERIALS:
Valrico ................................................1st of every month
Brandon .............................................5th of every month
Christian Voice Monthly .....................5th of every month
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Riverview / Apollo Beach .................25th of every monthFull Page

10.25” wide x 15.25” high 10.25” wide x 7.5” high
5” wide x 
7.5” high

10.25” wide x 3.635” high

5” wide x 1.8” high

Quarter Page 
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Quarter
PageHalf Page

Business Card 

Eighth
Page

DELIVERY PER U.S. POST OFFICE:
Bloomingdale / FishHawk...........................1st of the month
Riverview / Apollo Beach ...........................7th of the month
Valrico ......................................................15th of the month
Brandon....................................................23rd of the month 
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$870
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$540
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6 month
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$4320

$1850
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$1080

$360
$530

12 month

$2880
$3840

$1680
$2520

$870
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$530
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$300
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Any 4 Papers
Full Page
B/W
Full Color

Half Page
B/W
Full Color

Quarter Page
B/W
Full Color

Eighth Page
B/W
Full Color

Business Card
B/W
Full Color

Osprey Observer Riverview/Apollo Beach Communities 20,000 in mailboxes

Osprey Observer Valrico Communities 15,000 in mailboxes

MAP KEY *Numbers Increase Monthly

Osprey Observer Brandon Communities 15,000 in mailboxes

Christian Voice Monthly 10,000 at 370 drop locations throughtout SE Hillsborough

Osprey Observer Bloomingdale/FishHawk Communities 14,000 in mailboxes

Your Ad Rep Is:

More than 

80,000 

editions 

per month
More than 

80,000 

editions

per month

5” wide x
3.635” high

BRANDON
Bloomingdale West

Barrington Oaks
Sterling Ranch

Providence Lakes
Stonewood
South Oak

Colonial Heights
Camelot Ridge
Hickory Oaks

APOLLO BEACH
MiraBay

Covington Park
Symphony Isles

South Fork
Avelar

Kings Lake
Andalucia
Waterset

RIVERVIEW
Boyette Springs
Lake St. Charles

River Glen
Lakes of Cristina

Rivercrest
Panther Trace

Summerfield Crossings
South Pointe
Summerfield

BLOOMINGDALE/
FISHHAWK

FishHawk Ranch
FishHawk Trails

River Hills
Bloomingdale East

Mason Oaks
Lithia Ridge
Lithia Ranch

Lithia

VALRICO
Buckhorn Estates
Brentwood Hills
Lakes of Valrico
Buckhorn Oaks

Valrico Vista
Strawberry Ridge

Copper Ridge
Diamond Hill

Oakwood Terrace
Twin Lakes

1 month

$4100
$5100

$2500
$3600

$1200
$2200

$800
$1200

$460
$720

6 month

$3700
$4700

$2100
$3200

$1100
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12 month

$3300
$4300

$1900
$2900

$1000
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$600
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$500

All 5 Papers

BESTVALUE!
BESTVALUE!

ADVERTISING INFORMATION 
Advertising materials can be submitted in any of the following digital formats: PDF, EPS, TIF, JPG, PNG.

Image resolution should be sufficient (very minimum of 150dpi but no more than 300dpi).

DEADlINES FOR MATERIAlS
Bloomingdale/FishHawk....................10th of every month
Riverview/Apollo Beach....................25th of every month
Valrico...................................................1st of every month
Brandon/Winthrop...............................5th of every month

DElIVERy/US POST OFFIcE
1st of every month
8th of every month

15th of every month
23rd of every month

Any 1 Paper Any 2 Papers Any 3 Papers Any 4 Papers

Osprey Observer Newspaper • Osprey Observer Newspaper • Osprey Observer Newspaper • Osprey Observer Newspaper

60K Circulation

19,000+
APOLLO BEACH/RIVERVIEW

Boyette Springs 
River Glen
Rivercrest

Panther Trace
Summerfield
Triple Creek

Waterleaf 
and more

Andalucia
Covington Park 

MiraBay
Symphony Isles

Waterset
SouthShore Falls 

and more

1 month 6 month 12 month 1 month 6 month 12 month 1 month 6 month 12 month 1 month 6 month 12 month
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